
About us . . .
GA Voice is the media outlet of record for the LGBT 

community in Atlanta and throughout the state.  With a 

bi-weekly print edition and a 24/7 updated website, GA 

Voice has proven to be indispensable to its readers since it 

launched in March, 2010. In its short history, GA Voice has 

earned numerous awards for its journalism and its design. 

In addition to its core products, GA Voice also annually 

publishes “Destination: Gay Atlanta,” the city’s official 
LGBT travel guide, in partnership with the Atlanta Con-

vention and Visitors Bureau (ACVB). 

GA Voice was founded by Chris Cash, Laura Douglas-

Brown and Tim Boyd. Cash founded Southern Voice in 1988 

and sold the newspaper to Window Media in 1997.  Douglas-

Brown was Editor of Southern Voice when Window Media 

declared bankruptcy in November, 2009. Boyd was in sales at 

Southern Voice in the 90’s and went on to create and manage a 

chain of luxury gift stores throughout the southeast. The three 

decided, soon after Southern Voice closed its doors in 2009, 

to launch a new LGBT newspaper for Atlanta. Together, they 

have more than 40 years of experience in newspaper publish-

ing, entrepreneurship and business.

Boyd serves as Publisher and Cash as Managing Partner. 

Douglas-Brown serves as editorial consultant.

The GA Voice editorial staff includes Editor Dyana Bagby, 

Deputy Editor Patrick Saunders and Art Director Mike 

Ritter. All three are seasoned professionals who bring 

decades of experience and expertise to the newspaper. The 

editorial staff also includes numerous dedicated columnists, 

freelance writers and photographers.

Marshall Graham is the Sales Manager for GA Voice. 

Graham has been selling to the LGBT community in At-

lanta for more than 10 years. Her professional and honest 

approach to business has earned her a stellar reputation 

among her clients and her peers.

CONTACT:

Tim Boyd: tboyd@thegavoice.com

Chris Cash: ccash@thegavoice.com

Dyana Bagby: dbagby@thegavoice.com

Patrick Saunders: psaunders@thegavoice.com

Mike Ritter: mritter@thegavoice.com

Marshall Graham: mgraham@thegavoice.com



The web and print editions of Georgia 
Voice work in concert to give readers 
a comprehensive LGBT media outlet 
that provides both immediate access 
to information and the analysis and 
perspective to understand how it 
impacts all of us. 

Georgia Voice publishes in print every 

other week and daily online.

The print edition of the Georgia Voice 

offers news, analysis, features and com-

mentary in an engaging, news-magazine 

style. The Georgia Voice publishes every 

other Friday with a current press run of 

7,000 copies and a readership of 18,000 in 

the Atlanta metro area and Savannah. The 

digital version of the newspaper has been 

viewed more than 193,000 times.

Publishing every other week, rather 

than weekly, was an intentional deci-

sion that allows the Georgia Voice 

to offer what is too often missing in 

today’s information-saturated society: 

context. Thanks to the Internet and the 

24/7 cable news cycle, people are often 

bombarded with an endless stream 

of information. There is no short-

age of headlines, but readers remain 

starved for insight, analysis, perspec-

tive, and time to sit back, make sense 

of it all, and develop and share their 

own opinions. Our longer news cycle 

allows Georgia Voice to offer readers 

more depth than is often possible in 

the breaking news-driven world of the 

web.

The website, www.thegavoice.com, is 

a robust portal for LGBT news, events 

and community interaction. Updated 

multiple times daily, it provides break-

ing news as it happens, developments in 

ongoing stories as they evolve, the day’s 

top events and headlines, expansive vid-

eo and photo galleries, and a directory of 

community organizations. As of January 

7, 2014, our website had 6,476,492 page 

views from 1,619,561 unique visitors.

The Georgia Voice website works in 

conjunction with social media efforts in-

cluding Facebook, Twitter and YouTube 

to keep in constant contact with readers. 

Currently, GA Voice has more than 7,300 

“likes” on Facebook and adds an average 

of 50 each week. Our email subscriber 

base is more than 4,500 and we have 

more than 5,200 followers on Twitter.

Complimenting the compelling content 

at www.thegavoice.com, a variety of 

online advertising options give local 

and national companies the opportunity 

to engage daily with an active, savvy 

readership. Advertisers have a choice of 

four placements and receive discounts on 

web advertising if they also purchase print 

advertising.

Complete coverage BY THE
NUMBERS
Georgia Voice print edition

28-80 pages bi-weekly

7,000 copies in weekly print run*

18,000 total readership

193,000+ total digital views

www.thegavoice.com

1,615 unique visitors daily

8,525 page views daily**

1,619,561 total unique visitors

6,476,942 total page views

100+ total advertisers

Social media

7,300 Facebook fans

55 new fans each week (average)

4,500 email blast subscribers

5,200 Twitter followers

247,756 YouTube video views

*Print run expands to as much as 10,000 for special 

issues. ** Daily unique visitors and page views 

dramatically increase in the event of breaking news. 

Information accurate as of January 7, 2014.



The purchasing power and brand loyalty 

of lesbians and gay men has been thor-

oughly researched and reported over the 

past several decades. Community Market-

ing, Inc., a marketing research, market-

ing firm established in 1992, states on its 
website:

“The facts are plain: gay men and lesbians 

travel more, own more homes and cars, 

spend more on electronics, and have the 

largest amount of disposable income 

of any niche market...their dollars go 

toproducts, services and destinations that 

recognize their unique buying preferences 

and offer them differentiated value.”

LGBT buying power in the United States 

in 2012 was estimated to be $790 billion 
according to the marketing research firm 
Witeck-Combs Communications. That 

number is expected to rise to close to $1 
trillion in 2013. 

The LGBT community in Atlanta is large 

and active. In the American Community 

Survey (US Census Bureau) of 2005, 
Atlanta ranked third in cities with the larg-

est LGBT population at 12.8%. Only San 
Francisco and Seattle ranked higher. There 

are 250+ LGBT and AIDS-related orga-

nizations within the metro area alone and 

Pride attendance has placed Atlanta in the 

top five in the country for over a decade. 

* The data here are taken from an online survey 

conducted June-July 2013 by Community Marketing 

Services, Inc. Complete reports on GA Voice survey 

results, and national survey results, are available 

upon request. Contact: tboyd@thegavoice.com

AGE

INCOME

GENDER

EDUCATION

76%
61%

30% 50%

32%

21 to 30:

31 to 40:

41 to 50:

50+:

Male:

Female:

Other:

12%

21%

32%

35%

57%

40%

3%

are college 
graduates.

own a home.

make more than 
$100,000 a year.

make more than 
$75,000 a year.

have 
post-grad 
degrees.

Readership:
73%  LGBT website or blog
70% LGBT publication for my city/region
53.6% LGBT email newsletters
52.2% mainstream general newspapers
41.2% LGBT national magazine(s)

Social media/e-communication:
85% carry smartphone everywhere
54% “liked” a business on Facebook
39% clicked on a Facebook ad
32% clicked on a web banner ad
26% forwarded an ad to a friend
22% clicked on a mobile app ad
19% shared or retweeted an ad

Purchases in the last 12 months:
65% bought ticket(s) to performing arts
46% went on a major vacation
44% bought a smartphone
34% bought furniture
25% bought a tablet computer
24% bought an automobile

Planned purchases in the next 12 months:
55% ticket(s) to performing arts
44% major vacation
30% salon/spa services
27% smartphone
27% furniture
17% tablet computer
17% automobile

Community Involvement
54.8% make annual cash donations to one or more 
charities/non-profits 
52.7% volunteer for one or more non-profits
36.3% purchased ticket)s) to a LGBT gala fundraiser
29.4% make monthly cash donations to one or more 
charities/non-profits
11% are planned givers (asset donation included in 
will or trust)

Although there is no “typical” GA Voice reader, we can confi-
dently report that our readers are extremely well-educated, 
have higher than average incomes, are frequent travelers 
and are ardent users of technology and social media.

GA Voice readers: 
a dream demographic

STILL WOWING US
Pop diva Taylor Dayne headlines 
Atlanta Pride.  Page 42

TALES FROM JAIL
Meet Pride Grand Marshal 
Lupe Valdez.  Page 16

COUNTRY & GAY
All-American  crooner Steve  Grand 
speaks to GA Voice .  Page 47

All You Need to Know to Go:  

 SPecial Pride Pullout 

ATLANTA              ATLANTA              ATLANTA 2013           



EDITORIAL 

CALENDAR
2014

Jan. 3:  Health & Fitness

Jan. 17:  LGBT Seniors: a fast 

growing community fi nds its way

Jan. 31: Sex & Dating

JANUARY

FEBRUARY

MARCH

March 14:  Ga Voice

Anniversary issue

March 28:  Spring Festival Guide; 

ATL Sports season kick-off 

The GA Voice off ers 
discounts to advertisers who 
appear in multiple issues, but 
who are we to decide the best 
dates for your business?

Check out our list of street 
dates and special issues 
so you can decide when to 
deliver your message to our 
readers.

appear in multiple issues, but 
who are we to decide the best 

Check out our list of street 

New gay shows!
Familiar faces, new characters  

fi ll fall lineup. Page 6

Lesbian love
Intergenerational romance in 

new French fi lm. Page 26

Taking on Wan
Gay councilmember faces two 

challengers. Page 15

                    Featuring . . .   Counter-Culture Drag Divas in ‘Legendary Children’photo exhibit. Page 6 
         Read about controversy surrounding show at www.thegavoice.com 
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APRIL

MAY

April 11:   Wedding issue

April 25:  Cinco de Mayo: exploring 

ATL’s Latin LGBT community

May 9: Breakfast, lunch, dinner...

where to take Mom on her special day

May 23:  Stonewall month preview; 

summer travel

JUNE

JULY

AUGUST

June 6:  The LGBT world of East 

Point & its Possum Show

June 20:   National Pride round-up; 

It’s a gay, gay world: LGBT homes 

and neighborhoods

July 4:  The Pet Issue

July 18:  Best of Atlanta 

The Best of Atlanta issue off ers 

readers’ picks for the city’s best in 

gay and lesbian... well, everything!

Aug. 1:  Field Guide to Drag

Aug. 15:  LGBT Youth-in-crisis; 

Black Pride preview

Aug. 29:  Black Pride—Pull-out 

section for the biggest event of its 

kind in the country

SEPTEMBER NOVEMBER

OCTOBER

Sept. 12: Fall Preview

Sept. 26: Queer cars- new and 

vintage

Nov. 7:  Celebrating the holidays: 

personal stories & traditions

Nov.  21:  Holiday gift guide

Oct. 10:   Atlanta Pride: all  you 

need to know to go

Oct. 24:  Queer Halloween; Pride 

coverage/photos

Dec. 5: Food & Drink: Entertain-

ing for the Holidays

Dec. 19: 2014 in review: the good, 

bad and not-so-ugly

Feb. 14:  Faith & Religion

Feb. 28:  Money matters:  

Financial planning after the death 

of DOMA

DECEMBER

Dates may be be subject to 
change. Certain special issues may 
require early deadlines. Ask your 
advertising representative for more 
details.
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speaking out.

2014 LOCAL ADVERTISING

RATES & SPECS
PRODUCTION CHARGES 
AND DISCOUNTS
Rates listed are for camera-ready ads. 
Submitted ads must meet all format 
requirements, and no work by GA Voice 
need be completed in order for an ad to be 
considered camera-ready.

Production services are available.

Send materials to:
production@thegavoice.com

ACCEPTED PRINT FILE FORMATS
In order for your ad to be considered 
camera-ready, it must be the proper size 
and meet the following requirements: 

• TIFF or JPG: 200-300 dpi resolution
•  PDF: Press or Press Optimized 
  settings; fonts embedded
• Illustrator EPS: all fonts must be 
  converted to Outlines
• CMYK with no bleeds, crop marks or borders
• Document size should equal listed ad size
• Black text converted to 100% K

ACCEPTED ONLINE
FILE FORMATS
In order for your ad to be considered 
camera-ready, it must be the proper size 
and meet following requirements: 

• JPG, GIF & BITMAP: 
   72 dpi resolution, less than 500k

• Flash documents: 
   Optimized fi le sizes for reliable 
   and prompt load times

DEADLINE
All materials for ads that require production 
must be submitted 10 days prior to 
publication date. Proofs must be approved 
5 days prior to publication date. Camera-
ready ads must be submitted 5 days prior to 
publication date.

SOCIAL MEDIA
Inclusion in our weekly e-mail blast:    
$75 for 1x | $65 for 4x | $55 for 8x | $50 for 12x

Single blast to Facebook and Twitter followers: $50

FULL JUNIOR

HALF

HALF 3/8

1/4
1/8

1/8

10” X 10.5”

4.917” x 5”

7.458” X 7.833”

2.375” X 10.167”

10” X 5”

10 X 2.418”

4.917” X 10.167” 4.917” X 7.583”

4.917” X 2.418” 2.375” X 5”

PRINT ADVERTISING

WEB ADVERTISING

Size & Frequency* 1x 4x 8x 12x

Full $850 $825 $800 $750 $638

Premium $1050 $1000 $950 $900 $765

Junior $650 $630 $615 $600 $510

Half $460 $440 $415 $400 $340

3/8 $345 $330 $315 $300 $255

1/4 $240 $225 $210 $200 $170

1/8 $150 $135 $125 $115 $100

Directory (3.22” x 1.481”) $60 $50 $40 $35

Double Directory (3.216” x 3.12”) $100 $80 $60 $55

*1x = 1-3 times insertion; 4x = 4-7 times insertion; 8x = 8-11 times insertion; 12x = 12-25 times insertion; 26x = 26 
insertions or more. Ask your advertising representative about the placement of directory advertisements.

Size & Frequency Weekly Monthly

Header (728x90) $175 $499

Med. Rectangle (300x250) $125 $399

Skyscraper (160x600) $100 $320

Footer (728x90) $100 $320

Button (125x125) $50 $160

Weekly: Ads appear in rotation during the contracted 7-day period. 

Monthly: Ads appear in rotation during the contracted 30-day period

publication date.

Inclusion in our weekly e-mail blast:    

MULTIMEDIA 

DISCOUNT PACKAGES

GA Voice print advertisers of a half-page 

or larger, contracting for four or more ads, 

qualify for the following discounts on web 

advertising: purchase a weekly web ad of any 

size and receive a 20% discount on that ad; 

purchase a monthly web ad of any size and 

receive a 25% discount on that ad. Example: 

Contract for a 4-time half-page display ad 

and purchase a medium rectangle for one 

week = $80 for medium rectangle.

1/4

1/4
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