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Intro

A unique guide... 
for unique celebrations

Atlanta Gay Weddings is a groundbreaking annual publication 
that premiered in the fall of 2012. Published by Equally Wed 
Magazine and the GA Voice, the pioneering magazine offers At-
lanta and its surrounding cities beautiful and innovative ideas 
that span every detail of the big day, from the proposal to the 
honeymoon—all perfectly tailored to the LGBT community.

The third edition of Atlanta Gay Weddings comes at an un-
precedented moment in the fight for marriage equality. 
President Barack Obama has affirmed his belief that same-
sex couples should be able to marry; opinion polls show more 
than 50 percent of Americans now agree with him. Seventeen 
states and the District of Columbia now have full marriage 
equality, with LGBT families quick to support leaders and 
businesses who support their right to say “I do.”
 
Although gay couples can’t legally marry in Georgia, the 
profoundly unique celebration of a wedding allows couples 
to define themselves as they commit to each other for a life-
time of happily ever after. Atlanta Gay Weddings is the ulti-
mate guide to bringing LGBT couples’ dreams to life with its 
in-depth features and vetted resources.
 
Atlanta Gay Weddings is the first print wedding magazine 
in Atlanta exclusively created for gays, lesbians, bisexuals, 
transgender and queer couples, who will be able to easily find 
the free glossy publication at Atlanta Gay Pride, with wedding 
vendors, special events throughout the year and direct mail.

Atlanta Gay 
Weddings content

• Gay-friendly wedding vendors
• Real LGBT weddings
• Etiquette
• Stationery
• Gay-friendly honeymoons
• Jewelry
• Cakes
• Favors
• Registry
• Ceremonies and receptions
• Venues
• Flowers
• Attire
• Beauty and grooming
• Family affairs
• Legal concerns
• Photography and videography
• Music
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Equally Wed

GA Voice

Equally Wed Magazine (www.equallywed.com) is the na-
tion’s premier online LGBT wedding magazine.

Equally Wed investigates marriage-equality news and 
laws, introduces ideas and trends for everything from 
the proposal to saying “I do,” offers a rich marketplace 
of gay-friendly wedding vendors around the globe, 
explores gay-friendly honeymoon destinations, sup-
plies brides and grooms with a digitally interactive set 
of wedding-planning tools and maintains a prominent 
presence in the bridal market and increasing and cel-
ebrating the visibility of love between same-sex couples. 

Founded in 2010 by married couple Kirsten Ott Palladi-
no and Maria Palladino, Equally Wed is an Atlanta-based 
high-quality online magazine that inspires couples to 
fulfill their wedding and honeymoon dreams with infor-
mative articles and jaw-dropping photography. As the 
30,000-and-growing unique monthly visitors can attest, 
Equally Wed is the No. 1 source for LGBT weddings. 

Equally Wed has been featured in The New York Times, 
and its founders have appeared in-studio guests on CNN 
to discuss gay weddings and marriage equality.

GA Voice is the media outlet of record for the LGBT 
community in Atlanta and throughout the state.  With 
a biweekly print edition and a 24/7 updated website, GA 
Voice has proven to be indispensable to its readers since 
it launched in 2010. In its short history, GA Voice has 
earned numerous awards for its journalism and website  
(www.thegavoice.com). In addition to its core products, 
GA Voice annually publishes “Destination: Gay Atlanta,” 
the city’s official LGBT travel guide, in partnership with 
the Atlanta Convention & Visitors Bureau. The digi-
tal version of “Destination: Gay Atlanta” can be seen at  
www.gay-atlanta.com.

Each product is promoted with a social media strategy that 
includes Facebook, YouTube, Twitter and other platforms 
distributed exclusively under the GA Voice brand. More 
than 4,000 readers subscribe to our weekly e-mail blast 
that summarizes developing news and upcoming events.

The GA Voice website has attracted more than a million visi-
tors and has delivered more than 15,000,000 ad impressions 
for its 100+ advertisers since it launched in 2010. The website 
continues to draw thousands of unique visitors monthly.

About Us



A unique 
demographic
Atlanta Gay Weddings is for every 
LGBT couple planning their wed-
ding. With states across the coun-
try aff ording same-sex marriage 
with legal recognition, the number 
of gays and lesbians from every age 
group, ethnicity and income brack-
et who are planning their wedding 
is increasing exponentially. 

It is estimated that, when factoring 
in the total spending on wedding ar-
rangements and tourism, marriage 
equality could add an $88-million 
boost to the Washington (state) econ-
omy alone over the fi rst three years 
after it is legalized.

- The Williams Institute

In June 2006, Forbes estimated that 
gay marriages can potentially boost 
the overall wedding industry by $9.5 
billion per year.

- Forbes

In just the fi rst fi ve years that LGBT 
weddings have been legal in Massa-
chusetts, $111 million has been spent.

- The Williams Institute

The median household income of 
gay and lesbian couples in the US is 
$110,200 and they spent $70 billion 
on travel in 2011.

- Community Marketing Inc.

It is estimated that 300,000 people 
in Georgia identify as gay, lesbian, 
bisexual or transgender.

- Jeff  Graham, Georgia Equality

“Gay marriage is literally the only 
thing that has the potential to change 
the size of the wedding industry.”

- Carley Roney, The Knot

Target Audience Readership stats
from the GA Voice’s 2012 data provided by Community Marketing Services, Inc.

INCOME

27%

Almost

50%

make more than 
$100,000 a year.

make more than 
$75,000 a year.

50%

INCOME

Less than $25,000

$25,000 - $50,000

$50,000 - $75,000

$75,000 - $100,000

$100,000 - $150,000

$150,000 - $200,000

More than $200,000

5% Chose not to answer.

12%

19%

16%
23%

15%

6%

4%

69%
make more than 
$50,000 a year.

EDUCATION

76%

61%

32%

are college 
graduates.

own a home.

have 
post-grad 
degrees.

Readership:
In the past week, readers have sought relevant news:
68.2%  on a mainstream press or website
67.7%   on an LGBT press or website
66.7% from friends on Facebook

Social media/e-communication:
99.5%  use Facebook
75%  own a smartphone
82% carry their smartphone everywhere they go
42%  clicked on a web banner ad
35%  clicked on a Facebook ad
48% “Liked” a business on Facebook
23% forwarded an ad to a friend
21%  clicked on a mobile app ad

Purchases in the last 12 months:
33% went on a major vacation
25% bought furniture
23%  bought a smartphone
22% bought a tablet computer
26%  bought a laptop computer 
16% bought an automobile

Planned purchases in the next 12 months:
25% will buy furniture
23% will buy a smartphone
22%  will buy a tablet computer
42%  plan a major vacation
21%  will buy a laptop computer
22%  will buy an automobile

Self-improvement purchases past  12 months:
69% purchased vitamins
35% purchased a gym membership
27% attended various classes
12% purchased erectile dysfunction medication

Increase in interaction with LGBT media in last 12 
months:
36% LGBT websites
21% LGBT local newspapers
20% LGBT newsletters
13% LGBT national magazines

Although there is no “typical” GA Voice reader, we 
can confi dently report that our readers are extremely 
well-educated, have higher than average incomes, are 
frequent travelers and are ardent users of technology 
and social media.

The purchasing power and brand loyalty 
of lesbians and gay men has been thor-
oughly researched and reported over the 
past several decades. Community Mar-
keting, Inc., a marketing research, mar-
keting fi rm established in 1992, states on 
its website:

“The facts are plain: gay men and lesbi-
ans travel more, own more homes and cars, 
spend more on electronics, and have the 
largest amount of disposable income of any 
niche market...their dollars go to products, 
services and destinations that recognize 
their unique buying preferences and off er 
them diff erentiated value.”

LGBT buying power in the United States 
in 2012 was estimated to be $790 billion 
according to the research fi rm Witeck-
Combs Communications. That number is 
expected to approach $1 trillion in 2013. 

The LGBT community in Atlanta is large 
and active. In the American Community 
Survey (US Census Bureau) of 2005, Atlanta 
ranked third in cities with the largest LGBT 
population at 12.8%. Only San Francisco and 
Seattle ranked higher. There are 250+ LGBT 
and AIDS-related organizations within the 
metro area alone and Pride attendance has 
placed Atlanta in the top fi ve in the country 
for over a decade. 
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Rates & Specs
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Full Page Ad*

XX

* Please see full spec information on Page 6 for proper design dimensions

Half Page Ad
5.5 x 5 in.

Half Page Ad
5.5 x 5 in.

Premium placement (full pages) Display ads Other

Center Spread
two-page spread      $1900

Back cover  $1,500

Inside front  $1,400

Inside back  $1,300

Inside front facing $1,300

Inside back facing $1,200

Double truck
two-page spread $1,800

Full   $999
Half   $599

Listing  $199
Eight per page, 55 words, 
one small photo. See an
example on Page 7.

Advertorial  $1,200

Advertorial pages (fulls only) will be 
placed in the listings section with a 
marker that indicates the copy (200 
words, three photos or 260 words, 
two photos) was paid for by an 
advertiser, but will be designed to 
look similar to editorial pages. See 
the example on Page 8.
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SOLD



DOCUMENT SIZE: 7 X 11.75 IN. | ANYTHING IN THIS AREA WILL BE CUT OFF

TRIM SIZE: 6 X 10.75 IN. | ANYTHING IN THIS AREA WILL PRINT

LIVE AREA: 5.5 X 10.25 IN. | PUT IMPORTANT TEXT IN THIS “SAFE” AREA

Designing a 
full page ad

Designing a 
half page ad

Important 
requirements

Questions?

1. Design your document to 
be 7 x 11.75 inches at 300 dpi. 
This is larger than the final 
size to allow the ad to bleed 
(printed edge to edge).

2. The final size of the ad will 
print at 6 x 10.75 inches. Any-
thing outside this area WILL 
be cut off.

3. The live area is 5.5 x 10.25 
inches. Keep all text inside 
this area to ensure your in-
formation is printed.

1. Design your document to 
be 5.5 x 5 inches at 300 dpi. 
Half page ads don’t bleed, so 
as long as the dimensions are 
correct, the ad should print 
without trouble.

Accepted files:
JPEG, TIFF, InDesign, PDF

Must be:
300 DPI, CMYK

Need help getting the dimen-
sions right the first time? Is 
your file too large to send 
via email? Send an email to  
production@theGAVoice.com 
for templates and more.

6*All ads are due 08/29/14

Rates & Specs



Listings Sample
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Georgia Benefits Counsel | Atlanta, GA

HLM Financial Group | Decatur, GA

Southern Sweets Bakery | Decatur, GA

The Georgian Terrace | Atlanta, GA

Leah and Mark Photography | Atlanta, GA

Rainbow Bells | Niagara Falls, NY

Maui Sunseeker | Kihei, HI

Travel by Keith | Atlanta, GA

www.georgiabenefitscounsel.org

404-836-1126 | www.hlmtax.com

404-373-8752 | www.southernsweets.com

800-651-2316 | www.thegeorgianterrace.com

586-412-0809 | www.LeahAndMark.com

716-777-4555 | www.rainbowbells.com

800-532-MAUI | www.mauisunseeker.com

404-576-2817 | www.travelbykeith.com

Georgia Benefits Counsel educates same-sex couples in Georgia on securing wills, 

financial powers of attorney, and advanced directives for health care.  We facilitate 

obtaining those documents for the cost of a marriage license in your home county.  

Visit us on Facebook or on the web to learn more.

HLM Financial Group has proudly served the LGBT community for 26 years. 

Relationships are important and we respect and value yours. You can trust us to 

provide you with the expert advice on your accounting, tax, mortgage and financial 

needs you and your partner deserve. 

Looking for the perfect wedding cake? Then look to Southern Sweets, an Atlanta 

institution for 20 years, to thrill your guests with confection perfection. Top-tier Atlanta 

restaurants depend upon Southern Sweets to provide their guests with the best dessert in 

town and you can trust them on your big day. Don’t forget vegan and gluten-free options!

Atlanta’s modern classic, the historic Georgian Terrace welcomes you to wed at 

their sophisticated and historic Midtown Atlanta hotel. Need help planning the big 

day? Georgian Terrace’s experts will assist you with every detail. Spoil your guests  

with the most elegant experience Atlanta has to offer.

We are LeahAndMark.com, a wife-and-husband photography team based in 

Atlanta, Georgia. We regularly photograph weddings all over the United States, 

but we absolutely love weddings in our home state! You want amazing wedding 

photos, and we want to be your wedding photographers!

Get hitched in Niagara Falls! You set the date, we do the rest. Rainbow Bells is a 

full-service boutique concierge company that provides complete consulting/services 

for same-sex marriages. Every element of your celebration will be coordinated flaw-

lessly. No celebration is too big or too small. Sit back, relax and leave the rest to us.

Haiwaii’s largest LGBT resort, Maui Sunseeker is the premier destination for gay and 

lesbian weddings and the most romantic honeymoons.  Space is available at the 

Maui Sunseeker for your ceremony and/or your reception.  Choose from two loca-

tions on our property and five different package options.

Travel By Keith is your personal concierge for gay and lesbian weddings and hon-

eymoons. We specialize in gay, lesbian and LGBT-friendly cruises, tours, packages, 

travel insurance and bed and breakfasts. Whatever your travel needs are, let Travel 

By Keith help make them extra special.

SPECIAL ADVERTISING SECTION
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A preferred lesbian- and gay- friendly  
wedding destination, the award-winning 
Carl House is located just outside of Atlanta. 
Carl House features lush, colorful gardens, a  
spacious, elegant ballroom with a classic 
curved staircase, a meticulously appointed  
historic home, warm, attentive, same-sex-
couple-friendly staff, exquisite food and in-
house floral design. Their sterling reputation 
and ‘one-stop-shop’ affordable packages make 
Carl House the perfect destination for busy 
Atlanta couples.

Known for extraordinary, memorable 
events, Carl House is located just outside 
the Perimeter, near the Mall of Georgia and 
only three turns from Atlanta. Popular with  
same-sex couples, Carl House can  
accommodate your indoor and outdoor 
commitment ceremonies and receptions or  
rehearsal dinners. Consider their off-site  
catering packages for your events outside 
Carl House.

The Carl House team is delighted to assist 
you with in-house floral design, event décor, 
custom linens, limousine and DJ services, BB 
Brand custom-designed  jewelry, chocolate  
fountain, delicious cakes, their popular  
in-house photo booth and affordable vendor 
packages.

SPECIAL ADVERTISING SECTION
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Carl House
See why this historic home 
is the one-stop-shop for all 
your LGBT wedding needs

“Thank you again for letting 
us experience one of the most 
beautiful wedding ceremonies 
for a same-sex couple that 
anyone has ever seen”

— Donna and Desiree

Carl House
1176 Atlanta Highway, Auburn, GA 30011

770-586-0095 | info@carlhouse.com
www.carlhouse.com
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Advertorial Sample
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Contract Advertising
insertion form

Advertiser information

Advertising agreement

Billing information

PAYMENT TERMS 
A deposit is required with contract. 
Payment plans may be available. Total 
payment is due prior to Aug. 15, 2014.

NOTICE OF LIABILITY
The submission by the advertiser of 
any materials for publication in “At-
lanta Gay Weddings” shall be consid-
ered a representation to the publisher 
that the advertiser is appropriately 
authorized to publish such materials, 
and that all necessary consent to uti-
lize such materials in this manner has 
been obtained. The advertiser assumes 
full responsibility and liability for the 
content of all materials submitted and 
published, and agrees to indemnify and 
keep the publisher and its agents harm-
less from any and all damages, losses, 
expenses or other liabilities resulting 
from demands, claims or suits that may 
arise, directly or indirectly, from the 
publication of said advertising.

CANCELLATION POLICY
Cancellations cannot be accepted after 
payment. Premium positions are not 
cancellable at any time. Non-payment, 
for any reason, beyond 30 days of the due 
date will result in legal action. The adver-
tiser will be responsible for any legal fees 
incurred by Atlanta Gay Weddings in its 
attempt to collect monies owed.

TERMS AGREEMENT
I have read, understand and agree 
to the provisions and specifi ca-
tions of this contract including the 
schedule of deadlines and format 
requirements. I have authority to 
execute this contract on behalf of 
the advertiser.

SIGNATURE

DATE

COMPANY

NAME

ADDRESS

CITY

PHONE    FAX

EMAIL

STATE     ZIP

Premium   Discounts:  Total:

Double truck $1,800  Discounts:  Total:  

Advertorial $1,200  Discounts:  Total:

Full page $999  Discounts:  Total:  

Half page $599  Discounts:  Total:

Listing  $199  Discounts:  Total:

TOTAL DUE                                    CHECK #

     CASH       VISA    MASTERCARD  AMEX  

CARD NUMBER                 EXP. DATE

NAME AS PRINTED ON CARD

AUTHORIZED SIGNATURE

Atlanta Gay Weddings | PO Box 77401, Atlanta, GA 30357 
sales@atlantagayweddings.com | p: 404-815-6941 | f: 404-963-6365


